
Salesforce and Google Form New Strategic Partnership 
 

Salesforce to use Google Cloud Platform for international infrastructure expansion 
 

Companies to bring together Salesforce's #1 CRM platform with G Suite, Google's 
transformative productivity and team collaboration services, to enable customers to be more 

productive and work smarter 
 

Google is offering eligible Salesforce customers company-wide G Suite licenses at no 
additional cost for up to one year, providing them with a quick and easy way to kick-start 

their collaborative cloud experience 
 
Companies to deeply integrate Salesforce with Google Analytics for the first time, seamlessly 

connecting sales, marketing and advertising data to give marketers a complete view of 
online and offline customer journeys 

 
SAN FRANCISCO–DREAMFORCE 2017—November 6, 2017—Salesforce [NYSE: CRM] 
and Google, both cloud-native industry leaders, today announced a new strategic 
partnership to enable smarter, more collaborative experiences for customers. 
 
As part of the agreement, Salesforce has named Google Cloud as a preferred public cloud 
provider to support the company’s rapidly growing global customer base. Salesforce plans to 
use Google Cloud Platform for its core services as part of the company’s international 
infrastructure expansion. 
 
In addition, the companies will offer new integrations that connect Salesforce, the world’s #1 
CRM platform, with G Suite, Google's transformative productivity and team collaboration 
services, enabling customers to surface powerful customer intelligence seamlessly between 
Salesforce Lightning and Quip and Gmail, Hangouts Meet, Google Calendar, Drive, Docs 
and Sheets. To enable Salesforce’s more than 150,000 customers to quickly and easily 
realize the productivity gains made possible by bringing together these solutions, eligible 
Salesforce customers that are new to Google's growing productivity and collaboration 
services will be able to use G Suite at no charge for up to one year (restrictions apply, see 
here). 
 
The companies will also deeply integrate Salesforce with Google Analytics, seamlessly 
connecting sales, marketing and advertising data across Salesforce Sales Cloud, Salesforce 
Marketing Cloud and Google Analytics 360, for the first time. Customers will be able to gain 
new consumer insights so they can deliver the most relevant experience at the right 
moment—whether that’s talking to a sales person, opening an email, visiting a website, 
clicking an ad, or searching on Google. 
 

https://www.google.com/cloud/salesforce
https://www.google.com/cloud/salesforce


In addition, as part of the agreement, Google will continue to use Salesforce as its preferred 
CRM provider to engage with its cloud customers in new and meaningful ways, while 
Salesforce will continue to use G Suite as its preferred email and productivity provider. 
 
Comments on the News: 

● “Our partnership with Google represents the best of both worlds for our 
customers,” said Marc Benioff, Chairman and CEO, Salesforce. “There has never 
been an easier way for companies to run their entire business in the cloud—from 
productivity apps, email and analytics, to sales, service and marketing apps, this 
partnership will help make our customers smarter and more productive.” 

● "This partnership is natural; Salesforce CRM and G Suite together will let teams 
work more productively. Our up-to-a-year at no cost offer makes it possible for 
eligible Salesforce customers to experience G Suite’s transformative impact. We 
are also thrilled to have Salesforce announce that their core services will run on 
our Cloud, and that Salesforce’s Sales and Marketing Clouds will be powering 
better insights with Google Analytics 360, which is also built on Google Cloud,” 
said Diane Greene, CEO, Google Cloud. “This will all be a big win for our 
customers and partners." 

● “Google and Salesforce are coming together to tackle one of the biggest 
challenges facing our customers—connecting the insights in their CRM with the 
rich data in their analytics,” said Sridhar Ramaswamy, SVP of Ads and Commerce, 
Google. “For the first time ever, our customers will be able to seamlessly connect 
what’s happening across sales, marketing and advertising, and take action across 
our ads platforms and Salesforce.” 

 
As part of the global strategic partnership, the companies will initially deliver the following 
new integrations: 
 

● Connect Salesforce with G Suite: Customers will be able to surface powerful 
customer intelligence seamlessly between G Suite, which is already being used by 
more than 3.5 million businesses globally, and Salesforce Lightning and Quip, 
which are redefining CRM for the Fortune 500. 

○ Salesforce Lightning for Gmail: Salesforce Lightning and Gmail will 
deeply integrate, enabling users to surface relevant Salesforce CRM data 
in Gmail as well as customer interactions from Gmail directly within 
Salesforce. High priority emails will be identified and next actions will be 
suggested based on content within emails, allowing users to service and 
sell to customers faster than ever before. 

○ Salesforce Lightning for Google Sheets:  Salesforce Lightning 
integrations with Google Sheets will allow users to embed Sheets within 



Salesforce. In addition, with a single click, users will be able to easily push 
data from Salesforce Records or Reports to a new Google Sheet. This data 
will be updated bi-directionally automatically, ensuring everyone has 
access to the most recent information. 

○ Quip Live Apps for Google Drive and Google Calendar: With the new 
Quip Live Apps for Google Drive and Google Calendar, teams will be able 
to embed any list of Drive files, including Google Docs, Slides and Sheets, 
or their Google Calendar inside Quip, enabling users to access information 
in a more collaborative, open cloud environment. This new combination of 
Quip and G Suite will create a modern alternative to legacy intranet content 
services. 

○ Salesforce for Hangouts Meet: Users will be able to surface relevant 
customer and account details, service case history and more from 
Salesforce CRM directly within the Hangouts Meet interface so reps have 
the insights needed to drive a deal forward or solve a customer service 
request. 

 
● Connect the world’s #1 sales and marketing solutions from Salesforce with 

the Google Analytics 360 Suite. The combined power of Google Analytics 360, 
Salesforce Sales Cloud and Marketing Cloud will deliver the insights marketers 
need to drive smarter engagement—from awareness all the way through to 
conversion and retention. 

○ Salesforce Marketing Cloud and Google Analytics 360: For the first 
time, a marketer can create customized audiences in Analytics 360 and 
easily push them to Marketing Cloud for activation in direct marketing 
channels such as email and mobile. In addition, Analytics 360 data will be 
available directly within Marketing Cloud, delivering marketers one holistic 
dashboard of consumer engagement data. 

○ Salesforce Sales Cloud and Google Analytics 360: By integrating Sales 
Cloud data into Analytics 360, marketers will gain new visibility into the 
sales cycle, enabling them to create richer audience segments and deliver 
smarter ad optimization. With this deep integration, advertisers can convert 
prospects into customers and find more new customers by leveraging 
Google’s ad platforms. 

 
Pricing and Availability 

● Several integrations between G Suite and Salesforce are already in market, 
including Salesforce Lightning for Gmail, and integrations with Calendar and 
Google Drive. Deeper integrations are expected to start rolling out in 2018. 



● The Quip Live Apps integration with Google Drive is expected to be generally 
available in the first half of 2018 with any Quip Enterprise License, for $25 per 
user, per month. 

● Qualified Salesforce customers receive G Suite for up to one year at no additional 
cost. This promotion from Google is available to Salesforce 
customers—restrictions apply, more details can be found here. 

● The integrations between Salesforce and Google Analytics 360 are expected to 
begin to arrive in the first half of 2018 and will be offered at no additional cost. 

 
Additional Information 

● Learn more about the Salesforce Google strategic partnership at: 
https://www.salesforce.com/google 

● Learn more about Salesforce + Google Analytics here and Salesforce + Google 
Cloud here 

● Quip today also launched the Quip Collaboration Platform and Quip Live Apps, 
enabling teams to collaborate faster and more interactively in one live document. 
Learn more here 

● Read the Salesforce blog to learn more about the Salesforce Google strategic 
partnership 

● Watch the Diane Greene and Marc Benioff fireside chat on Tuesday, November 7 
from 3:30 - 4:15 p.m. PT: www.dreamforce.com 

● View thousands of hours of Dreamforce content, including keynotes, sessions and 
interviews online at http://salesforce.com/live 

 
Connect with Salesforce 

● Like Salesforce on Facebook at http://facebook.com/salesforce 
● Follow @dreamforce, @salesforcenews, #DFTrailblazers and #DF17 on Twitter 

 
About Dreamforce 
Dreamforce 2017 is four days of inspiration, growth, innovation, learning, equality and fun for 
the Salesforce community. More than 170,000 Trailblazers from more than 91 countries are 
registered to attend, and 10 million viewers will join online for the sold out event. Salesforce 
will share its vision for customer success, unveil the latest industry innovations and 
showcase the Trailblazer community that is driving innovation, transforming their companies 
and advancing their careers. Dreamforce includes more than 2,700 sessions to give 
Trailblazers the opportunity to get hands-on with the latest product innovations, learn from 
Salesforce experts and each other and earn Trailhead badges. Dreamforce also brings 
together global leaders and visionaries to share how they have challenged the status quo in 
their own unique way. Every day, attendees will have a new opportunity to learn about 
Salesforce’s commitment to equality through sessions and activities focused on workforce 
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development, education, environmental sustainability and philanthropy. Dreamforce provides 
attendees a number of opportunities to give back, including our Dreamfest, featuring 
Grammy award winners Alicia Keys and Lenny Kravitz, which is expected to raise $10 million 
for UCSF Benioff Children’s Hospitals. 
 
About Salesforce 
Salesforce, the global CRM leader, empowers companies to connect with their customers in 
a whole new way. Salesforce has been democratizing business technology since 1999 for 
companies of every size and industry. With industry-leading clouds that span sales, service, 
marketing, commerce, communities, collaboration and industries, all on a single trusted 
platform, the Salesforce Customer Success Platform will power more than 1.7 trillion B2B 
and B2C transactions this year for more than 150,000 customers. For more information 
about Salesforce (NYSE: CRM), visit: www.salesforce.com. 
 
Any unreleased services or features referenced in this or other press releases or public statements are not currently available 
and may not be delivered on time or at all. Customers who purchase Salesforce applications should make their purchase 
decisions based upon features that are currently available. Salesforce has headquarters in San Francisco, with offices in 
Europe and Asia, and trades on the New York Stock Exchange under the ticker symbol “CRM.” For more information please 
visit http://www.salesforce.com, or call 1-800-NO-SOFTWARE. 
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